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H.l.S. Merchandising (Head Office)

Features :

Head Office Control System handling Food and Beverage Products, Costs & Prices
Multiple Company

Multiple Department (Profit Centre)

Multiple Zones — areas of varying costs

Multiple Pricebooks — areas of the same Selling Prices

Comprehensive Categorisation — Groups (2 digit Alpha/Numeric); Sales Categories

(2 digit Alpha/Numeric); Sales Sub-categories (6 digit Alpha/Numeric); Margin Categories
(2 digit Alpha/Numeric)

Purchase Deals setup for Suppliers taking into account all Allowances and Discounts to
arrive at an Expected Invoice Cost for every product supplied from every supplier and
automatically pushed into the Control Stock application at each Hotel each night on an
automatic timer.

Purchase Rebates setup for each Supplier taking into account every known rebate
structure with the ability to report and run a continuous total relating to actual invoice
lines that qualify for the rebates.

Bulk Price Maintenance facilitates speedy price changes across the Group at such times
as CPI. These changes can be calculated on a number of separate critea. An unlimited
number of future prices can be setup and later activated as any one of the 10 Retail
Prices held for each product in the Point-of-Sales.

Family Product Groups are supported where products of the same Selling Prices in
either single or pack size quantities can have their prices changed all at the same time.
Dataviews — the ability to setup and report on unrelated products to monitor their
performance.

Consolidated Sales Reporting down to individual products across the entire Group or a
selection of Hotels or for a single Hotel and Selling Department.

Consolidated Purchase History Reporting tracking product purchases across the entire
Group or a selection of Hotels or for a single Hotel by Supplier or Producer.

H.L.S. Synchronisation providing Integrated low cost communications through the
Internet either on a timed basis or continuously to each Hotel providing up-to-date
information at Head Office at least each morning.

Electronic Interface to Australian Liquor Marketers to handle Price Books, Ordering and
Electronic Invoicing.

All data held at transactional level for as long as is considered relevant.

Robust Microsoft SQL Server 2000 database ensuring data integrity and incorporating
automatic rollback.

All reports can be Exported to Excel or database tables exported into Crystal Reports or
any other reporting tool for additional analysis if required.
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